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2025 Y]JI Activity Report

1. Concept
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Exploring the Potential of Global Problem-Solving Based on Japan's Unique Culture,

Values, and Norms.

2. Overview
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Inviting Next-Generation Leaders from Boston (Sister City) to Kyoto.
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Selected 17 students from over
400 applicants from greater
Boston area, prioritizing
community influence,
outstanding achievements, and

diversity.
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Learning Japan’ s unique culture

through Zen, Tea, and Noh.
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Visiting Mayor and studying national
strategy via the EXPO 2025 (METI).
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Visiting traditional craft studios to

experience enduring vitality.



3. Mission for YJI 2025
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Articulate the specific traits of Japanese culture through an "outside lens," identifying their

potential to address modern global challenges.
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Envision strategies to translate these cultural potentials into "products,
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experiences," or

"educational programs" that resonate globally.

4. Impact
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Conferred "Fellow" titles to 15 participants. Building a long-term community connecting the

Yamauchi Family, Kyoto, and Japan with global leaders.
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Activity reported by KBS Kyoto, Kyoto Shimbun, and Nikkei Business.



